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Introduction 

The  Harborwalk  will  be  the  visible  symbol  of  the  BRA's  continuing  commitment 
to  make  the  Harbor's  edge  available  to  the  people  of  the  city  and  its  visitors.  It 
will  provide  keys  to  a  rich  and  varied  showcase  of  Boston's  past,  present  and 
future,  highlighting  change  and  continuity,  diversity  and  commonality.  The 
harbor  and  its  edge  are  special  places,  and  the  Harborwalk  will  help  to  make 
them  more  special. 

The  Harborwalk's  signage  and  its  brochure  will  increase  its  accessiblity.  While 
transmitting  specific  information,  both  must  also  reflect  and  project  the  special 
qualities  of  the  harbor's  edge  and  its  individual  attractions. 

Jon  Roll  and  his  associates  have  designed  and  implemented  signage  and  identity 
projects  at  a  number  of  points  around  the  harbor,  from  the  149  The  Navy  Yard,  to 
the  Rowes  Wharf  water  shuttle  and  the  Marine  Industrial  Park.  The  work  has 
been  well  received  because  they  have  respected  the  special  historical  and  con- 
temporary qualities  of  the  waterfront,  and  because  they  have  designed  systems 
appropriate  to  their  uses  as  well  as  their  environments.  Perhaps  most  important, 
the  systems  have  been  designed  for  long  term  maintenance. 

Sid  Herman  and  his  associates  have  created  brochures  and  other  publications  for 
numerous  agencies,  firms  and  institutions  in  and  around  the  Boston  area.  They 
have  been  very  successful  because  they  have  paid  close  attentions  to  the  special 
needs  of  each  project  and  have  designed  for  clarity  as  well  as  visual  excitement. 

With  our  very  broad  background  and  our  specific  experience  in  and  around 
Boston,  —  as  outlined  in  our  RFQ  submissions  —  we  feel  particularly  well  quali- 
fied to  handle  the  Harborwalk  assignment.  We  are  pleased  to  be  among  the  firms 
and  partnerships  competing  for  contracts  to  create  the  brochure  and  the  Phase  I 
Signage  System. 

We  understand  the  challenges  and  their  complexities.  We  are  confident  that  we 
can  deal  with  them  successfully  and  that  we  can  help  the  BRA  in  its  efforts  to 
bring  the  harbor's  edge  to  the  people. 


Budget  and  Timeframe 


Phase  I  -  Background  Research 


Tasks: 


1 .  Review  of  existing  information 

2.  Site  visit 

3.  Meeting  with  BRA 

4.  Prepare  schedule 

5.  And  all  others  listed  in  scope  of  work 


Personnel: 


Project  Manager 

Writer 

Project  Designer 


Time: 


Two  weeks 


Fees: 


$2,500 


Phase  II  -  Preliminary  Design 


Tasks: 


1 .  Explore  three  designs  and  thematic  directions 

2.  Presentation  and  meeting  with  BRA 

3.  Develope  approved  design  and  text  (first  draft) 

4.  And  all  others  listed  in  scope  of  work 


Personnel: 


Project  Manager 
Writer 

Project  Designer 
Staff  Designer 


Time: 


Four  weeks 


Fees: 


$5,000 


Phase  III  -  Design  Development 


Tasks: 


1.  Revisions  of  design  and  text  (three  drafts) 

2.  Final  selection  of  artwork 

3.  Presentation  of  cannera  ready  mechanicals 

4.  Meetings  and  presentations  with  BRA 

5.  And  all  others  listed  in  scope  of  work 


Personnel: 

Project  Manager 

Writer 

Project  Designer 

Staff  Designer 

Time: 

Six  weeks 

Fees: 

$7,500 

Expenses  (Reimbursables) 

Expenses  for  photography,  film,  processing,  typesetting,  photostats,  photoprints, 

linefilms,  materials  and  deliveries  should  not  exceed  20%  of  the  fee. 


Travel  and  Overtime 

No  travel  outside  of  the  Boston  area  is  anticipated  or  included  in  our  costs.  Also, 

we  have  not  included  any  charges  for  overtime  costs  from  outside  suppliers. 


References 

Dr.  Allan  Shwedel,  Manager 

Department  of  Program  Evaluation 

Boston  Public  Schools 

26  Court  Street 

Boston,  MA 

(617)726-6200 

Joseph  Tulimieri,  Executive  Director 
Cambridge  Redevelopment  Authority 
336  Main  Street 
Cambridge,  MA 
(617)492-6800 

Webster  H.  Francis 

Vice  President,  Corporate  Relations 

Eastern  Utilities  Associates 

One  Liberty  Square 

Boston,  MA 

(617)357-9590 

S.  Kelley  MacDonald 
Manager,  Investor  Relations 
Unitrode  Corporation 
5  Forbes  Road 
Lexington,  MA 
(617)861-6540 

Kevin  Fitzgerald,  President 
Fitz  Inn  Autoparks 
216  Tremont  Street 
Boston,  MA 
(617)482-7740 


Key  Personnel 

Sid  Herman   will  be  responsible  for  the  management  of  the   brochure  project 
cind  will  be  actively  involved  in  its  concept,  design  and  production. 


Melvin  Farman    will  be  responsible  for  the  writing  of  the  brochure  and  will 
handle  research  and  concept  development  for  the  signage  program.  He  has 
worked  extensively  with  Messrs.  Herman  and  Roll. 

He  has  written  marketing  and  communications  pieces  for  many  significant 
Boston  area  projects,  including  Prudential  Center,  The  John  Hancock 
Building,  International  Place,  and  Cambridge  Center,  for  major  developers 
such  as  Boston  Properties  and  Macomber  Development,  and  for  resorts  such 
as  the  Costa  Smeralda  in  Sardinia  and  Quinta  do  Lago  in  Portugal. 

He  has  worked  with  Jon  Roll  on  many  programs,  including  the  Longwood 
Medical  Area,  Marine  Industrial  Park,   Huntington  Avenue,  the  U.S.  Air 
Force  and  the  Boott  Mills.  He  has  also  written  many  of  the  materials  designed 
by  Sidney  Herman,  for  clients  such  as  Arthur  D.  Little,  Unitrode,  Fitz  Inn 
Parking,  Raytheon,   and  Harvard  University. 


Julie  Markfield   as  Project  Designer  will  be  responsible  for  the  design  of  the 
brochure  including  supervision  of  all  production  and  photography.   She  is 
Design  Director  for  Sid  Herman  &  Associates  and  has  served  as  Project 
Designer  on  several  contracts  with  public  sector  and  corporate  clients.  Since 
joining  the  firm  in  1985,  she  has  been  involved  in  the  development  of 
graphic  standards  manuals  for  the  Metropolitan  District  Commission  and  the 
Massachusetts  Audubon  Society  and  recently  had  full  responsibility  for  the 
production  of  a  30th  anniversary  brochure  issued  by  the  Cambridge 
Redevelopment  Authority. 


Other  personnel   from  Jon  Roll  &  Associates  and  Sid  Herman  &  Associates 
will  be  utilized  as  needed. 


Affirmative  Action  Statement 


Sid  Herman  &  Associates  is  an  equal  opportunity  employer.  We  ha^ 
to  all  City  of  Boston  and  Commonwealth  of  Massachusetts  Affirma 
Program  requirements  in  all  past  and  current  projects. 


Coiporate  Communications 


The  fundamental  objective  of  corporate  communica- 
tion is  to  help  companies  and  institutions  communi- 
cate effectively  with  shareholders,  the  financial 
community,  employees  and  customers. 

We  design  and  produce  annual  and  interim  reports 
and  other  investor  materials,  facilities  and  capabili- 
ties brochures,  recruitment  and  benefits  brochures 
and  corporate  magazines. 

As  creative  designers  and  writers  our  role  is  to  help 
clients  conceptualize  the  most  effective  and  appro- 
priate structure  for  each  corporate  communication, 
and  to  design  and  produce  those  communications 
with  style  and  precision . 

We  are  particularly  sensitive  to  the  pressures  inher- 
ent inproducing  annual  reports  —  and  we  know 
how  to  minimize  them. 

We  interact  closely  with  clients  throughout  concep- 
tualization, design  and  production  — from  start  to 
finish,  we  work  in  true  partnership. 

The  results  of  many  years  of  such  partnerships  have 
resulted  in  highly  respected  and  effective  corporate 
commimications .  We  are  proud  of  our  long  and  suc- 
cessful relationship  with  a  variety  of  significant 
companies  and  institutions. 
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Cabot  Centennial 


Fled  Financial  Group 


I'Icct  Fiimmidl  Group  is 
an iif^f>n'ssi\c  hiinkini^ 
(irt;(ini:(iii(in  hascil  in 
Rhode  Island.  Its  record 
of  i;ro\\!li  (nul (H  hieve- 
nieni  luis  hroiii;lil  wide 
rccofinition  to  its  nuin- 
ayemcnl.  Fleet  has 
ahuivs  eoninntted  ilsell  to 
e.xpressini;  its  excellence 
throufih  its  animal  report 
and  the  high  standard  of 
information.  dcsii>n  and 
production  that  the 
report  represents. 


Eastern  Utilities  Associates 

Iai stern  Utilities  Associ- 
ates is  a  public  lailitx 
holdini;  conipcniv  cnid  the 
parent  company  of  the 
lA'A  .System.  Its  innova- 
tive (uuuial  report  was 
a  series  of  essays  h\ 
employees  —- fr(nn  line 
construe  tion  personiu'l 
to  (Hiountcmts:  from 
eomputer  proi;r(minu'rs 
to  custonwr  services 
represeinatives. 


Icxiron.  Inc. 


This  covci  for  IcMian.  n 
lUiijoi  nidii.slfidl  cou- 
i;l(iiiiiitiU'  t  iiiiipcinvfcd- 
/((/(  s  (/  I'l'wci  lid  iniiiiiC 
llhil  iliii\y\  iillciilion  It'  III! 
inijii'i  laiil  I  tiCiil  tu  (jiiiM- 
ih'ii.  mid  ill  llw  ''(line  iiiiic 
sMiiht'dics  ilir  (/iiidilv 
iind  (illi'iilicn  lo  (Icldil 
ihiii  the  coniiHinx  pursues 
III  iiU  I'l  /'\  pr<'iliu  Is . 


The  Foxboro  Company 


Well  loiiccirccl  iiiciphic 
devices  can  help  lo 
explain  the  complexities 
(inci  (ihstnictions  of 
iiu'clern  tec  hiiolo,i;iciil 
processes,  where  con- 
ventional words  and  pic- 
tures fail. 

The  l-'o\horo  Company 
lakes  i^reat  care  lo 
C-xphan  their  activities 
in  'Artificial  Intelligence' 
ihroiii^h  SKch  means, 
usiiii;  dimension  and 
color  to  symbolize 
complex  processes. 
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/;( today's  fast  chani^ini^ 
hiisiness  world,  the  cor- 
porate maiiazine  is  often 
the  only  way  to  keep 
abreast  of  what  is  cvolv- 
ini;  and  how  thini;s  are 
working;  throiii^hout  a 
compcmy. 

\\'hcclabr(ii(>r-l'ryc  has 
always  invested  a  \;rcai 
effort  in  this  channel  oj 
communication  to  keep 
its  emphiyccs.  shinchold- 
ers  and  other  interested 
parties  informed 
throiifihout  the  year. 


Environmental  Graphics  We  create  sign  and  information  systems  that  effec- 

tively guide,  inform  and  persuade  with  a  minimum  of 
intrusion,  and  which  enrich  the  visual  environment . 

When  sign  systems  are  properly  conceived  and  well 
designed  they  can  genuinely  serve  the  public  good, 
make  a  positive  contribution  to  the  life  and  vitality  of 
the  street  scape  and  help  to  establish  a  sense  of  place. 

We  have  had  a  great  deed  of  experience  in  the  design 
of  sign  and  information  systems  on  many  different 
levels,  ranging  from  a  visitor  information  system  for 
the  National  Gallery  of  Art  to  comprehensive  sign- 
ing standards  for  the  U.S.  Air  Force  —  which  are 
being  itnplemented  world-wide  —  to  signing  for  his- 
toric buildings  in  Boston. 

In  the  process  of  working  on  these  projects,  we  have 
learned  a  great  deal  about  the  dynamics  of  the  rela- 
tionship between  signs  and  the  people  and  environ- 
ments they  serve.  Here,  as  in  other  aspects  of  our 
work,  we  have  learned  that  the  solution  must  be 
appropriate  to  the  need.  The  best  design  is  that 
which  communicates,  and,  at  the  .same  time, 
enriches  the  human  experience . 
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II    Longwood  Medical  Area 


Children'i 
Sidney  farber 
Brigham  and  Women's 
Harvard  Schools 
College  of  Pharmacy 


Longwood  Ave. 
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Canibridiie  Center 
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Hci  nuiii  (ind  Lees  created 
ihe  iiiaphie  identity.  .v/,i,'/;- 
(;(,'(•  (iiui  orieiitarioii 
i^rapliies  for  the  Iweiitv- 
JiHir  cure  Cainliridsie 
Center  developnieni 
near  the  Massachusetts 
Institute  ojTechnolofiy. 

The  synil>i)l  is  Jyased 
an  two  concentric  C's 
scanned  verticcdiy  to 
imply  a  liii^h-tcch  inia^e 
expressive  ofmalheniati- 
cally  derived  relation- 
sliips  and  techniccd 
conip<>nents.  It  luis  lucn 
applied  to  niarketiiii; 
inaicrials  (aid  serves  as 
the  key  identity  element 
for  all  parts  of  the 
development. 


CosI;i  Snicialda 

In  (Khliiion  to  (/c.v /,!,'« //;,!,' 
lorpoidlc  iticniilv  pri>- 
i;iciiiis  ji'V  hotels  diul 
other  businesses  oj  the 
Costa  Siiterahia  in 
Sdidiiiid.  uc  iilso 
(lesii^iied  .w'l,'"  systems  Jor 
vehiiles  ciiicl pedeslrioiis. 
iiifonuutioii  centers. 
f;uicU'h(>oks.  posters.  ///<//> 
structures  and  other  ori- 
cntation  elements.  All 
were  (lesii;ned  to  Jit  In 
with  the  very  special 
nature  oJ  the  place  and. 
at  the  same  time,  to  add 
to  its  charm.  Native  tra- 
ditions and  natural  male- 
rials  were  intei>rated  with 
new  technolof^ies  to  cre- 
ate a  wide  raiii^e  ofdis- 
tincri\e  '.graphics. 
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Natioiuil  G;illci\  of  Ail 

(iraphic  i  (iiiiniiinudihin 
devices  used  III  niiisiiiin.s 
luive  iiiUijiie  rec/iiire- 
iiicni.s.  riicy  sliDiild  usseri 
lliem.selvcs  ciuuiiih  la 
conuiiunii  iite  their  mes- 
sages ejjcclively,  hni  iioi 
so  much  (IS  lo  disliacl 
(illeniinn  from  the 
e.xhil'its.  They  nuist  ill  so 
harmonize  with  the 
museum's  architecture, 
enhance  the  (/ualities  of 
speciaffacilities  such  <is 
shops  and  restaurants . 
and.  in  i^eneraf  coiitrili- 
ule  to  the  ainu'sphcre  of 
aesthetic  enjoyment.  Our 
injormation  system  for 
the  National  Gallery  has 
fulfilled  all  of  these  needs. 


National  Gallery  of  Art 


Infonmition  desks  and 
map  kiosks  throui^hout 
the  museum  aid  the  visi- 
tor  in  the  appreciation 
of  the  fireat  collections 
at  the  gallery. 


Hcniuin  and  l.ccs  has 
been  the  pi  iiiic  coiiirac- 
tor for  (I  wiilc  niniic  of 
sii;ihii;c  (ind public  infor- 
nuilloii  pro\;r(iiii.\  — 
hci^lniilni;  nilli  liilllcil 
concepts  ciihl follow  iiii^ 
throufih  to  the  prepara- 
tion (fworkini;  (Irawiiii^s 
and  the  supervision  of 
nianulacliirinii  and 
installation. 

In  the  course  of  the  proj- 
ects cited  in  this  brochure 
we  have  solved  a  wide 
variety  ofsii;nai;e  prob- 
lems —  incliidiiiii  the 
iiue illation  oflciiallv 
prescribed  and  spec  iaih 
desii;nctl  ,v/,t,'/;,v;  the  devel- 
opment oj  systems  for 
huiic  and  complex  areas: 
the  development  of  sys- 
tems to  be  implemented 
inlcriuitionally.  and  the 
desii;n  ofsii;nini;  for 
ari  hitC(  turally  sensitive 
ciiviroiimenis. 


New  York  Marriott 
Marquis  Hotel, 
Times  Square.  NY 

Beth  Israel  Hospital, 
Boston 

Polaroid  Corporation 


Scale',  inalvi  tills,  lii^lii- 
//;,t,'.  (111(1  iiidpliir  .s/\/('  (ire 
(ituays  iiiici^niicil  iiiio  ihc 
specific  cinlroiiinciil  for 
\vhi(  h  ihc  .\ii;ii\  die 
(l(sii;iic(l. 

Our  sii;ii  .sy\iciii\  (ire 
(ihvdYs  luiscd  on  a  tlior- 
oiiilh  (iii(il\:si.\  of  circiild- 
lion  paiicnis.  luiiural 
(iriciinilloii.  and  rapid 
(iinl  easy  coniprclicnsion 
of  iiijoniuition. 

Where  appropriate  uc 
use  iiuirals.  haniiers.  and 
oilier  ite\lec.\  to  enliven 
an  eiivironnient  and  help 
to  create  a  spe(  iai  sense 
ol  plai  e. 


ChaiicstiHvn  N.ivy  Vaid. 
IJoslon 

Aga  Khan  Univcrsily. 
F^akislan 

Uiiilcd  Stales  Air  l-'oicc 

Cosla  Smcialda 
Yacht  Club 


Il\ncs  ('iMiM'iinnn  ("enter 

Till'  (l('\  ( Icpinciii  ('/  ilii^ 
shilrol-ilif-dii  syslcni  Im 
ihc  Hvncs  C  '(invt'iilKui 
Ccniir  sii^iiiil.s  a  luw  ii<i 
in  llic  (h'siiiii  oj  \ii\  n  oii- 
niiiiiiil  i;i  (ipliK  s .  We 
inh  III!  ii'  \/(/\  in  ilulcrv- 
(i oni  ('I  ihis  ('\(  ilint;  (inil 
( Ihillinijjn'^  /('<  hn(>li>i;\  in 
ihc  \  mis  Id  (  onic . 


flu  new  Center  l\us  h(  in 
ikwn^iied  In  iieecininoddlc 
more  iluiii  lO.OIH)  visilois 
(Inih  (iiieniliii'^  as  iii(in\ 
(i\  s/A  \iiniilliUH'(iiis  (cn- 
veniicns  or  ('\/;//'///""v 
,\  /;/v/(/\  lle\ihle  \i'^niir^ 
.wsleiil  n  (/,s  I  ((/nired  lo 
display  iij'-io-die-nnnine 
lisliu'^s  of  evenrs  and  lo 
direel  visitors  lo  nuijor 
desiiiKiiions  wiihni 
die  lot  dii\ . 


I'lie  svsiciii  eini'loy.s  Idii^c 
sedle  elc(  iroiiie  direeto- 
ries  III  die  i>riiiei]uil 
enlKilK  (S  lo  die  liiedm. 
lieeii  oiin  diri\  lioind 
si'-;niti'.;  dl  die  ki\  deei- 
sion  I'oinis  tiiid  /  \'  iiioiii- 
loi  s  dl  die  enliiiiiees  hi 
ineednt^  rooms.  All  cli.s- 
I'ldvs  (ire  eoiilrolled 
from  d  eeniral  eonijniWr 
Idedin  . 


BOAT      SHOW 


Exhil^itipzi  Kail  A 


9:00  -  i 
CdHeml 


Lecture 


Outers 


IIIIQQDQQISQQi: 


Exhibition  Halls  and  Meeting  Roo 


BOSTON  PUBi  ir  i  lor-. 

3  mmiimi 

*»  3»yy  06314  909  8 
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